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Report Purpose:
10. Comms and Website Update

Author:
Communications Officer (Town Centre Manager)

Comms and Website Update
The Commes Officer continues to post on average of twice a day across the Town
Council’s social media platforms

Social Media stats for the last full month (July 2024) are below and show a continued
increase in followers from April.

Facebook followers
6509 followers, an increase of 3.5%

Insta followers
2231followers, an increase of 3.5%

Twitter followers
867 followers, an increase of 2.7%

Some commonly used social media terminoloqy

How well our social media is doing can be judged on a number of factors — reach,
likes, impressions and engagement.

What is reach? Reach is the total number of unique users/people who see our
content in their social media feeds.

What are likes? They demonstrate that people are interested in what we have to
say and value our content

What are impressions? Impressions are the number of times a person sees our
content on their social media feed. They may see if because they follow our pages,
or they may see if it because people they know have shared it.

What are engagements? This is a measure of how people interact with our content.
Do they share it, comment on it, like it, watch the video, save the post? High
engagement levels show an interested audience.
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Social Media stats for facebook

Post reach has increased from 44k in April
Engagement has increased from 9k in April

Link clicks (through to our website etc) have increased from 219 in April

Page overview Last 28 days

Discovery

&Y Post reach 74,923
i&. Post engagement 15,689
a New Page followers 124

Interactions

@ Reactions 1,747
@ comments 307
/A Shares 238
15 Photo views 5,507
h Link clicks 794

Top posts for “reach” include our summary post for 1261 (16.4k) Transport to
MaccFest Free buses (16kk) Do Something Summer full list (13.5k)

Due to the way Facebook now displays information it is not possible to identify top
‘likes”. Instead facebook now shows “likes and reactions”.

Top posts recently in terms of “likes and reactions” include summary of footfall post
1261 (254) Summary of 1261 (112), Do Something Summer rock climbing reel (91)

The Mayor of Macclesfield facebook continues to be popular with posts promoting
the Mayor’s events and attendances, and currently has 736 followers.
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Event Feedback Forms

Feedback forms continue to be given out at events by our volunteers, and made
available on line.

These have been developed as the events have progressed and include a question
that reminds people the events are free and asks if they spent any money locally as
a result.

We will also be adding in questions which are more yes/no based, so that we can
use the quantifiable data in future reports.

One of the questions we ask is also around how they heard about the event, and a
lot said social media or Town Council website. We have adressed the comments
about not seeing posters in the town centre, and we now put around 20 tri-folds
outside shops, leisure centre, supermarkets outside of the town centre.

Newsletter
We currently have 127 people signed up.

Details about 1261 were sent out via the mailing list with a link to the website and the
full timetable, the day before the rest of the public were able to access it. The email
was opened 170 times (so some people opened it more than once) and 76 times
people clicked through to our website from the email to read more about the event.

Other Marketing
As discussed the Comms Officer is pushing to increase our reach by ensuring that
more printed material and other marketing methods are utilised.

March

-Facebook live, re our Britain in Bloom recruitment event

-Silk FM, Events Office talked about Easter

-Schools, all were sent information to share with parents on our Easter event and the
free bus

-Macc Express, press release before event

-Posters, Easter posters up around town, and across the wards

-Wifi, Free wifi promotion started, social media and posters

April

-Facebook live, Easter event

-Schools, All schools were sent information about Street Sports
-Wifi, continue promotion

-Local People, 1261 promo
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-Street Sports, shared to all social media groups/ward groups

- Events set up on the website and social media for all Street Sport sessions
- Events set up on the website and social media for all Park Fit sessions
-1261, Social media teaser for festival has gone out, with link to mailchimp
-1261, press release in the Macc Express

May

-1261, mailshot sent to all mailchimp sign ups

-Mayors Civic Awards, press release in the Macc Express

-Silk FM, Totally Locally fashion show

-2 half page adverts in the Chamber of Commerce magazine (1261 and Do
Something Summer)

-1261, press release sent to all other media

- Meet the Councillors at Treacle

June

-Radio,Rachael did pod cast with Darren Antrobus on Silk FM and went on Churnet
Sound

-Press release, 1261 PR sent to all, published in Nub News, Canalisde, Silk, Macc
Express

-Posters, huge thanks to our volunteer Helen

- Tri-folds, huge thanks to Marc Jackson and Macc Pride who each took a number of
tri-folds and put them up as their events were included. 40 went up in total

-Street Sports, shared to all social media groups/ward groups. Drafted a banner for
Macc Community Sports Trust to put up to show where to meet

-MOTS, social media channels set up, started posting, reels, questionnaire link,
funny tiktoks etc

-Newsletter, Sent out by email the day before the programme went live with a "sneak
peek"

-Grants, promoted with social media post

July

-Street Sports, targeted fliers sent to schools and correx posters put up in
South/West Park as these have the lowest numbers

-1261, fliers/emails sent to all schools

-Radio, Rachael on Silk FM and Churnet sound talking about 1261
-RadioRachael on Silk FM talking about Do Something Summer

-Face book LIVE, for Do Something Summer Rock Climbing

-Wifi, continue promotion

-Britain in Bloom, promote the litterpick via posters and social media

With regards to the noticeboards that we are hoping to erect outside Coffee #1 and
Cardzone, all applications were submitted in the summer, but we are still waiting for
Cheshire East Highways to provide us with a quote for the work to install them.

These notice boards are more public than the one at the front of the Town Hall, and
as they are double sided would allow us to display our event posters to more people
whilst the other side could be used for maps or for projects such as Museum on the
Street
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