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10. Comms and Website Update

Author:
Communications Officer (Town Centre Manager)

Comms and Website Update
The Comms Officer continues to post on average of twice a day across the Town
Council’s social media platforms

Social Media stats for the last full month (December 2024) are below and show a
continued increase in followers from September with the increases following a similar
percentage.

Facebook followers
7296 followers, increased from previous report

Insta followers
2583 followers, an increase from previous report

Twitter followers
797 followers, stayed the same from previous report.

Bluesky

The Comms Officer has set up a blue sky account (similar to Twitter) but as yet there
do not seem to be as many of our contemporaries on there. Will continue to post on
there and see how things go.

33 followers
Linkedin
The Town Clerk has set up a page, and the Comms Officer will be given access and

will work to promote the work and projects of the Town Council on this platform

Posts have included the effort we make to use local suppliers, glow up grant success
and how our free events are accessible to everyone in the town.

202 followers
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Some commonly used social media terminology

How well our social media is doing can be judged on a number of factors — reach,
likes, impressions and engagement.

What is reach? Reach is the total number of unique users/people who see our
content in their social media feeds.

What are likes? They demonstrate that people are interested in what we have to
say and value our content

What are impressions? Impressions are the number of times a person sees our
content on their social media feed. They may see if because they follow our pages,
or they may see if it because people they know have shared it.

What are engagements? This is a measure of how people interact with our content.
Do they share it, comment on it, like it, watch the video, save the post? High
engagement levels show an interested audience.

Social Media stats for facebook

Page overview
Last 28 days

Views € Reach € Content interactions )

187,535 33,715 1,345

Top content by reach in the last 28 days
() Top content by views Boost content See all content
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The Mayor of Macclesfield facebook continues to be popular with posts promoting
the Mayor’s events and attendances, and currently has 817 followers at the time of
writing,
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Newsletter

The next copy of the Macc Update is being written, and will be sent out at the start of
July to everyone on our mailing list, which currently stands at 140.

Other Marketing
As discussed the Comms Officer is pushing to increase our reach by ensuring that
more printed material and other marketing methods are utilised.

Spring

- Comms Officer scheduling a meeting with Visit Chester and Cheshire

- Events Officer attended meeting re Joy Division Day

- Comms offier attended online meeting re the new Lapland Cheshire
opening and what it could mean for local economy

- Comms sent out to all schools re Street Sports changing locations after
Easter

- Newsletter sent out re spring events (Easter, Macc in May, birthday party)
- Comms Officer/Events Officer will go on Silk FM to talk about events

- Annual Report will be completed by mail and sent out to those on mailing
list and given to stakeholders after Mayor Making/AGM

- Comms sent out to local press contacts re events

- Promotion of future events at all other events

- Promotion of council services and summary of what we have achieved at
the birthday party.

Summer

- Leaflet with Whats On over the summer will be either sent electronically or a
paper version to all primary age children

- Emails have gone to all secondary education facilities to send to students re
the town centre consultation.

- Comms sent to local press re Mayor Making, events (before and after)

- Email with events sent to local businesses (AZ and NHS)

- Comms to be done with Park Fit users to gain feedback for future provision
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